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1 and the United States ¥8 A
common criticism to this re-
Corporate social responsibil- search is that advanced econd
ity is an issue that has recentlymies have often moved thei
been at the center of much de- dirtier industries to other parts
bate. Focus on current problems, of the world where there are
such as environmental pollution less stringent environmental ang
leading to climate change, havesocial standards. As a resulf
led to social responsibility be- other countries may be polluting
coming one of - oanrbehalfoot others, yodt she m-
button issues. Many companiesdexes do not reflect those fac
today work to promote an image tors.
of corporate responsibility. The
question that many people have  There have been criticisms of
is do companies genuinely pur-corporate social responsibilit
sue a doctrine from the sup-
porters of free
trade and capi-
talism. The
argument s
that anything
getting in the
way of profits is
not a good idea,
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Responsibility: will - ultimately

Investing in the lead to the

Future Watch dog groups have been market making these improve
set up in order to monitor the ments anyway.

Responsibility - activities of companies to deter-

Marriot Interna- mine their levels of corporate Whatever steps companies
tional responsibility. A British non take toward the path of corpo-
profit organization called Ac- rate responsibility, it is important
countAbility monitors the corpo- that they understand and take
rate responsibility initiatives of into consideration that we all
CSR Crossword companies from around the share the same planet, anf
Puzzle world and has developed a cor- whether they pollute in China,
porate responsibility index that India, or the United States, it
ranks nations based on how affects everyone. Companie§
countries are performing in their should also understand that cor
efforts to promote responsible porate responsibility has less tg
business practices. The researchdo with being politically correct,
that was performed concluded and more to do with making
that advanced economies in in-sure that the business can fung
dustrialized nations do the best tion in the long run by preserving
job at taking corporately respon- our environment for future gen-
sible initiatives. It ranks Swedengrations.
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By Gida Musaj with us what you like about I

the city and where you came What advice do you give to
Briefly, tell us about your edu- from. students? |
cational and career back-
grounds. | am from the Philadelphia sub-Two pieces of advice:I

urbs. | always loved the city and all |
I went to the University of Scran- it had to offer. My parents were 1. | f you have 3 ues
ton for my undergraduate degree,keen to expose my siblings and | tobe afraid to speak up if you ar

where | graduated cum laude withculture and history, so coming into confused, concerned or think]|

a major in History and minors in the city to go to museums or his- something is not right. StudentsI
Literature and Philosophyl. went torical sites was part of my child- need to be seffeliant, but that

to Temple graduate school, earn-hood, and this instiled a greatd oes not mean they
ing a Master of Social Work de-appreciation for all the city has to when they have questions. Every-
gree and graduating summa curoffer. | have lived most of my life one at STHM wants our studentsI

. Janet Distel laude. | practiced social work for in this aread since graduate school to succeed, and asking questions fs
RUERCIRMRRICEICIERIEIE, 516t five years and transitioned! have lived primarily in the cit§ one way to make sure you are on
Affairs into higher education administra-but | did take the chance to spendthe right track. 1
2152041754 tion with a job working with low a year living and working in Eng- |
SNETRNISCEEIE LRy  income and firsgeneration stu- land at Oxford University from
dents at a local collegdt was a 2007 to 2008That was fantastic! 2. Explore all of your options and!
seamless transition as the work chall enge yourspl f!
utilized my social work experienceWhat do you like most about too quickly on your path and then
and knowledge. | eventually moveaur program? feel it is set in stone. Challeng
to working with all students, but yourself in internships to explore|

still use my social work skills whenThe students! The students aresomething you might find reward-
working with students, attempting really greatd the most enthusias- ing. Even in an economy that is le

to understand them and their tic, interesting and eager students khan ideal, there are opportunities|
needs, not | ust have gvter workedy with. nle &g to beohad if you just look, so be
do6 to graduat e.role, | work closely with student sure to expand your network con- |

professional organizations andsantly! |
Are you a native of Philadel-  student association leaders, and |
phia? If either yes or no, share  really enjoy that part of my job. |
|
The World of Hay I
By Candice Moore place to stay. his or her relationship with the I
So, what is a Hay Hotel? Itis child in him or her through the |
In Europe, the art of sustain- exactly what it sounds like! It is intimate setting of a hay hotel. |
able tourismand creativity are a lodging property that offers Not only does this style of
one in the beds made of hotel give back with regard to |
same. Pid = hay to allow sustainable tourism, it allows for |
tured here is : for intimacy a low impact on the environ-
the ’ with nature. ment which welcomes eco |
growing v W While some friendly or eceaware guests |
concept i e M are more who are seeking alternative,
Hay Hotels, elaborate while still unique, experiences. If |
specificall ¥ than others, you ever have the chance to stay |
branching %3 we. the hay hotel in any of the hay hotels, just be
out of Aus-@Es gRuy: s ‘concept al- certain that your smoking habit |
tria, Switzer-Sa SS e : il E ok ¢ lows for the will not be the death of you. A I
land, and EE— opportunity 06no smoking in bedo6
Germany. This new phenome- to cut costs on construction and  strictly enforced |
non is attracting a variety of decoration. The beds of hay |
guests, ranging from honey- indicate the lack of need for
mooners to backpackers, to futuristic amenities by catering |
large groups simply looking for a to the traveler trying to rekindle |
I
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Alumni Spotlighd Laura Stein

By David Orr & Kalvin Louw I'tds huge. | think it wild.l def
Laura Stein is a recentbe a big movement becauseAny advice you could offer '

graduate of Temple Univer- everyone wants to show they to students about finding a
sityds School atefan €nwitonmersalifrienaly djob after you graduation?

N PAGE 3

Hospitality Management company. Take advantage of resources and

(STHM). give your resume to whomever
How has being the newslet- and make sure the recruiter

What exactly are you are  ter chair helped you in your remembers you. Make sure that

doing right now? current job? you can differentiate yourself.

| am a manager Senior Seminar, as a Study something else to set you

of sustainability ' whole, has helped me apart from the rest of your

for Aramark at
their corporate

in dealing with people, class.

sending professional

account  with emails, and learning Do you have any advice for
Bloomberg, LA about communication. students interested in the

in central New| As far as being a chair field of environmental sus-
Jersey. What for the newsletter, | tainability?

do specifically is come up with would say that setting timelines If you want to get into it and
ways that they can go greenand making all the differentd on 6t know much
and identify different areas components work together, in wo u | d suggest w
where they are lacking and addition to communicating with | nconveni ent Tru
implement projects to make it different people to produce the documentary on global warm-

happen. final product has been most ing). | would also recommend

beneficial. reading OHot, Laura Stein
What specifically does Crowded, 0o by Th Tourism and Hospitality
Aramark do towards sus-  Is there anything else that ~ man. As far as classes go, | Management &
tainability? helped you while you were a ~ would advise taking Corporate Environmental Studies
At this location, we are com- stydent at STHM? Social Responsibility and Energy, double major

posting all of the kitchen scraps Learning professionalism andEconomy, and the Environment.
and postconsumer waste. Part learning how to network. | sug- They are classes in the Business
of my job includes checking the gest using your teachers as peo-School that would be a good
amount of energy and water ple to practice networking. Find path to start on. If you have a

being used in the kitchen. out about their families and job or internship, mention to
build connections with them. your supervisor about recycling
What is the future of the When you get in the work place and sustainability, and they may

sustainability movement in  you have to know how to net- appoint you on the spot. Re-
the Sport and Recreation/ work, and not just profession- member, people are always
Tourism and Hospitality ally. You need to know how to looking to go green.

industry? create social relationships.

Student Poll

If you were the CEO of a com- include ways to better the commu-tional initiatives, park restora-

pany, what would your ideal nity, whether it be volunteer assign-tion, and donation drives, and

Corporate Social Responsibil-  ments or donationslt is important creating programs specifically fo

ity (CSR) program include? to make sure that your company iswomen, minorities, and the
following green standards, but withgay and lesbian population

"As CEO of a company, | will notthis becoming a huge trend, a lot oftarget those who are fre

have an identifiable CSR programcorporations are forgetting about quently neglected in ma

All responsible business practicesheir responsibility to give back andadvertising and solicitation

will be a way of life within thehel p t hose | ess Basicallyulnwdldehope th.

company, and employee participa-Diane Nobles my companyads

tion will be expected.” become synonymous with ¢

-Tara Miller oMy ideal CS R p rthingsr exdfniendlyo andl do - ;
benefit the environment and theeconomy and population through

clude becoming LEEPertified, cialyi ncl usi ve.
OMy CSR pr ogr amstrwmgutd be carbomdutnial em- _ Alina Alter

planet as a whole, but also wouldemployment opportunities, educa-

_________________________/
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Changing the World, One Act at a Time
American cultural anthropolo- ity for a uniqgue marketing cam-has become common knowledge
gist and native Philadelphian, Marpaigii i mpr ovi ng t h ehat itcis mop jash gddnisable, butl
gar et Me ad, 0 n creputason, iif ddone sachessfullyr Arather our duty to recycle, andl
doubt that a small group of good, stable corporate social re-busi nesses are scr.
THE WORLD change the world; indeed, it is thec r e a s e a c 0 mp a ntiyabascompahmiasrsuck isitiatiees F
S only thing that pm®speadus diohalization. Mis rcgrforanf companies to hold them-
o8 us have been taught that we mustbe done by showing the communityselves and their peers accountab
give as much, if not more, thanthat they are thoughtful and inter- for their actions.
corporate social responsibility is  Social responsibility agendas dand more imperative than everto
vast, it does not require an enor- not have to be grandiose to achievepitch in and become involved. Fro
mous effort to make a difference. their goal. They can be as small asthe smallest startip to the largest
Not only can a corporate social volunteer day at a boutique com-conglomerate, changing the world
cruitment and retention of employ- opening schools and educational |
Setting the Stages |
By Lauren Harris combating climate change, reducproduce. They are also looking td
plans for the upcom- promoting inclusion, and encourag-tion and construction of new
ing 2012 Olympic ing healthy living, London plans tosites, while recycling at least 20%
Games. The city has continue the idea of sustainableof the waste to be reused either|
taken on the chal- living beyond the end of the Olym- on site or at various sites around
first 0 s u that ¢his challenges Will be com- a longterm lasting effect, London
Olympic Games. It pleted, the committee has organ- anticipates that this legacy wil
introduced the theme ized the Commission foa Sustain- provide both shortterm and long
o0Towards able LOnden to monitor its pro- -term concepts of improving the||
stemmed from World plan of action includes designinghealthy and natural environment.
Wildlife Fund/ buildings that use less energy and
BioRegional concept lower carbon alternatives, building
of 00ne PIlaavneé turbing, and selecting mate-

By Natalie Dickerman ees, it can also provide the possibileenters in struggling countries. |
[:AN BHANGE thoughtful, committed citizens cansponsibility program can also ingr een. 6 The ne wl s o
what we take. While the notion of ested in the we#bein? of the area. In this day and age, it is easier
ili

responsibility program aid in re- pany, to a largscale effort such as s possible, one act at a time. I
London has big ing waste, enhancing biodiversityyeduce waste during the destrucq

lenge of hosting the pics in 2012. In order to make sure the city. With the idea of creating

Pl anet 2 0 1 gres® As of eicenthdiscussion, thequality of life, and provide a

|

|
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Red Goes Green

By Shane Berliner and upkeep of Citizens Bankt h e
In an attempt to aid inthe Par k) and
efforts for a cleaner environ- food and beverage supplier).that encourages organizations
ment, the Philadelphia Phillies Special green initiatives set into buy green power as a way to
launched an environmentally- place by the three organiza- reduce the environmental im-
friendly program prior to the tions include converting to pacts associated with purchased
start of the 2008 season. The LED lighting (which uses 80%electricity use. To offset the
campaign, known as Red Goesless power and lasts yearscarbon footprint created by the
Green, is designed to help longer than traditional incan- team's utility power usage at
educate fans about renewable descent bulbs), the recycling of Citizens Bank Park, the Phillies
energy and conservation. The cardboard (approximately 250 purchased 20 million kilowatt
initiative is the result o hours of Greere Energy Certi-
a partnership betwee fied Renewable Energy Certifi-
the Phillies, Majo cates. According to the EPA,
League Baseball, the this is the largest single pur-
Environmental Prote chase of 100% renewable en-
tion Agency (EPA), th ergy in professional sports and
Natural Resources De- is equivalent to the planting of
fense Council (NRDC), 100,000 trees.
Greenre Energy (th There is no doubt that as
nation's leading inde= time passes, more knowledge
pendent certification and verifi- tons recycled in 2008) and regarding the conservation of
cation program for renewable other products, such as, re energy and the use of renew-
energy) and WindStreet En- using rain ruroff water for able resources will become
ergy. The mission of the pro- landscaping and field irrigation,more prevalent in society. As
gram is to promote environ- and the recycling of frying oil that information is discovered,
mentallyfriendly products and to be used as bigliesel fuel. more organizations will con-
sustainability programs at Citi- Additionally, 35 oversized, 80 tinue to update their facilities to
zens Bank Park, home of the gallon recyclable containers accommodate the growing
Philadelphia Phillies. have been placed throughout trend of sustainability; however,
The Phi |l | i es 6the ddligadk fot fans tb atilize with the introduction of its Red
cleaner environment have been gnd aid in recycling efforts. Goes Green program, it seems
in collaboration with both With the Inception of its that the Phillies have set the
Global Spectrum (the facilities Red Goes Green initiative, the benchmark for such future ini-
management company that is Phillies became the first Major {jatjves.
responsible for the operation League Baseball team to join

The Greenest Stadium in the Country

being the material and environmentally
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By Risa Kamien with  hopes of m _ )
Corporate Social Responsi- 0 gr eenest st ad ifriendly comcreteh Asidec foomn

bility (CSR) is becoming a dailyt r y . 6 The N e w cdvgraction,w thraughibst its
phrase that is being discussedStadium Company, that owns daily operations, the new sta-
around the business world. the stadium, has teamed updium will reduce its carbon
Corporations, both large and with the Environmental Protec- footprint by using compostable
small, are beginning to invest tion Agency (EPA) and signed aplates, cups, and carriers. There
valuable time and money into memorandum of understanding will also be a direct stop at
becoming socially responsibleto build a stadium that will New York and New Jersey
for the environment. incorporate environmentally transit locations for its patrons
Stadiums around the coun- friendly materials and practices to utilize, instead of driving.
try are beginning to see how into the construction and op- Waterless urinals will save 2.7
they can have an impact on the eration of the facility. million gallons of water, and the
environment, and many are The new stadium will use synthetic turf that is being in-
making changes to become about 40,000 tons of recycled stalled will save 3.5 million gal-
energy efficient and increase steel during construction and lons Compared to natural grass.
their CSR. The New York will recycle about 20,000 tons Hoping to become a leader
Giants and Jets share a stadiumof steel from the old stadium in green stadium construction,
in East Rutherford, New Jersey. when it gets demolished. Thet h e
They will open a brand new stadium will also feature seatingtion will be another step to-
«, stadium for the 2010 season made from partially recycled wards a greener earth.
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Sport & Recreation
Job/Internship
Postings:

International Junior Golf
Tour

Hilton Head Island, South
Carolina

Operations Intern

Apply online on eRecruiting

Montgomery Township
Parks and Recreation

Montgomeryville, PA
Recreation Intern
Apply online on eRecruiting

Lehigh Valley Iron Pigs
Baseball

Allentown, PA

Positions available includi
marketing, operations, tick
eting, food and beverage,
and community relations.
Apply online on eRecruiting
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newest
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